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The Importance of Creativity 
 

Creativity is important in many fields. "Creativity is a topic of wide scope that is important at both the 
individual and societal levels for a wide range of task domains" (Sternberg & Lubart, 1999). Recent popular books 
such as The World Is Flat (Friedman, 2005) and The Rise of the Creative Class (Florida, 2004) both illustrate the 
broad value of creativity. Corporations and governments on a variety of levels frequently look to support and 
encourage the development of creativity, particularly as a means to promote innovation, and maintain or improve 
economic status. 

The United Kingdom, as exemplified by Cox (2005), and the government of the People's Republic of 
China, actively support the development of creativity (see for example, Tischler, L., 2006).  And in Tough Choices 
or Tough Times: The Report of the New Commission on the Skills of the American Workforce, a report by the 
National Center on Education, & the Economy (2008), the value of innovation and creativity to every American 
worker was highlighted as a matter of national importance. 

 
Creativity in Education 

 
How learners, teachers, and others are creative is tied to their educational and social background. Often the 

solution to most problems we face in school, at work, and in life is the dictate of our educational system: there is 
only one right answer. We select our students on the basis of their ability to play by the rules of high-stakes, 
standardized tests. We judge our teachers by these same measures.  They (and we) need the ability to think beyond 
linear, expected thinking and to be creative.  

Most institutions do not teach creativity or innovation per se; they may examine both topics as academic 
observers. It is very rare to find courses where the main objective is to develop and foster student creativity. 
Currently, about 35 American universities offer courses dealing with the development of creativity (Xu et al., 2005). 

 
Fostering Student Creativity 

 
Generating new ideas is a critical and desirable skill for any field. Instructional and other designers need to 

be creative in how they develop ideas and methods of education that are new, exciting, and applicable to 21st 
century learners. The challenge here is twofold; how to make instructional designers and teachers more creative, and 
how to empower them with skills, knowledge and strategies that make their students more creative.  

Teaching (Hokanson, 2007) and researching in the field of creativity (see for example, Scott et al., 2004) 
has fostered a broad understanding of this topic, and confirms that creativity is a skill that can be taught. It requires 
extensive work by the learner, but the lessons, while not conveying traditional content, will change the learner in 
many ways that are cherished. We look for our students to be creative at our universities, however we don't 
necessarily prioritize the development of those skills in either in either the students or instructors. 

 
Summary 

 
Creativity is a skill that enhances the development of any project; small or large.  However, it must be 

developed and practiced by both the learner and instructor. Classic and new techniques are a means for developing 
this skill, and can be integrated into any online or in-person class.    
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